IDEAZ

IDEAZ is a forum to discuss new, interesting and/or controversial ideas about
human society. IDEAZ is also a peer reviewed, interdisciplinary journal,
catering to persons in the social sciences and the humanities.

Manuscripts are welcome and submissions should conform to Notes for
Contributors printed at the back of each issue. Articles should be submitted

to:
Editor, IDEAZ

c/o Department of Sociology, Psychology and Social Work
University of the West Indies

Mona Kingston 7
Jamaica

E-mail: ian.boxill@uwimona.edu.jm

SUBSCRIPTION RATES (POSTAGE NOT INCLUDED)

INDIVIDUAL

INSTITUTION

Annual subscription
Vol 6 /2007

J$1500 US$20 UKELIS

$2500 US$35 UKEL1S

Selected back issues Us$15 UKEL10 J$1000

US$20 UK£L1S J$1500

Subscription Address:
Journals Desk

A raw ak publications
17 Kensington Crescent

Apt5 Kingston 5
Jamaica

E-mail: journals@cwjamaica.com

Payments

Payments can be made in Jamaican or US dollars or in pounds sterling.

Cheques and money orders should be made payable to

the Dept of Sociology, Psychology and Social Work, UWI Mona.

Published for IDEAZ by A r a w a k publications
Cover photographs by Annika Lewinson-Morgan

© IDEAZ 2007

ISSN 0799 1401



6 « 2007

TOURISM MARKETING:
INSIGHTS FROM THE CARIBBEAN

GUEST EDITORS
Trevor A. Smith and Oniel Jones

CONTENTS

Editorial | Trevor Smith and Oniel Jones — 3

1. Demographic Factors that Influence Tourists’
Vacation Choice | Densil A Williams,
Derrick Deslandes and Damion Crawford — 5

2. McDonaldization, Mass Customization and
Customization: An Analysis of Jamaica’s All-
- Inclusive Hotel Sector | Anne P. Crick and
r Archibald Campbell — 22
3. Destination Choice and Levels of Satisfaction
with Jamaican All-Inclusive Hotels |
Trevor A. Smith — 42

4. Accommodating Uncertainty and Minimizing
Risk: Can Foresighting and Scenario Planning
Provide a More Durable Basis for Sustainable
Tourism Development in the Caribbean? |
K’adamawe K'nlfe — 63

Book Reviews

1. Managing Sustainable Tourism: A Legacy for the Future
by David L. Edgell, Sr | Reviewed by
Tanzia S. Saunders — 90

2. Tourism and HIV/AIDS in Jamaica and the Bahamas by
lan Boxill with Kerry-Ann Lewis, Rosemarie Frey, Paul
Martin, Denise Treasure, Wayne Bowen and Taromi
Joseph | Reviewed by Oniel Jones and
Tanya Francis — 95




IDEAZ

Volume 6 + 2007

ISSN 0799 1401

Editor: Ian Boxill, UWI, Mona
Deputy Editor: Alexander Miller, University of South Carolina
Associate Editors:

Asia — Yoshiko Shibata, Kobe University Japan
Pacific — Steve Winduo, University of Papau New Guinea

Europe — Johannes MaerKk, International University Vienna,
Austria

Africa / the Middle East — David Yeboah, Consultant sociologist,
Ghana/ Australia, formerly of Zayed University, Abu Dhabi Campus,
United Arab Emirates and SALISES, UWI, Cave Hill

Latin America / Canada — Anton Allahar, University of Western
Ontario

Editorial Board:
Dillon Alleyne, UWI, Mona
Patricia Anderson, UWI, Mona
Roy Augier, Professor Emeritus, UWI, Mona
David Barker, UWI, Mona
Clement Branche, UWI, Mona
Christopher Charles, John Jay College, CUNY
Noel Cowell, UWI, Mona
Patsy Lewis, UWI, Mona
Rupert Lewis, UWI, Mona
Orville Taylor, UWI, Mona
Don Marshall, UWI, Cave Hill
John Stanfield, University of Indiana, Bloomington
Michael Witter, UWI, Mona



IDEAZ * VVolume 6 « 2007

Tourism marketing: Insights from the Caribbean
Guest editors: Trevor A. Smith and Oniel Jones

Articles

Demographic factors that influence tourists’
vacation choice

Densil A. Williams
Derrick D. Deslandes
and Damion Crawford

This paper reports an empirical investigation into the
vacation choice decision making process by tourists.
Using decision theory as the guiding conceptual
framework, it analyses the demographic factors that
differentiate between whether or not a tourist takes a
cruise-based vacation versus a land-based vacation.
Data collected from a survey of 1,279 tourists were
analysed using the logistic regression model. The
results reveal that age, gender and income are the

most important factors that determine vacation choice
among tourists. These results can be used by marketing
personnel in both the cruise- and the land-based
sectors to plan marketing programmes and segment
their advertisements to different profiles of tourists.

Key words: tourists, vacation choices, cruise ship, land-based

McDonaldization, mass customization and
customization
An analysis of Jamaica’s all-inclusive hotel sector

Anne P. Crick*
and

Archibald Campbell

All-inclusive hotels have been a part of Jamaica’s tourism
landscape for almost three decades and currently
dominate Jamaica’s hospitality product. The all-inclusive
phenomena has however received virtually no academic
analysis. This lack of analysis means that there is no
understanding of why all-inclusives have grown so
phenomenally. It also makes it difficult to understand
weaknesses, strengths and the future of the all-inclusive
sector. As a way of understanding this phenomenon
better, a conceptual analysis of Jamaica’s all-inclusive
hotels was undertaken using material derived from
documented sources and interviews of executives of allinclusive
hotels. The article begins by tracing the evolution

of Jamaica’s all-inclusive hotels and continues with an



analysis of these hotels using three conceptual models —

McDonaldization, mass customization and customization.

The article highlights the contributions and limitations of

each model for the individual hotels and for Jamaica.

It determines that while there is room for all three

models, each hotel must carefully define its product and

clearly distinguish it from other models in the market

So as not to confuse travellers and dilute the product.

Key words: all-inclusive hotels, McDonaldization, mass customization, customization,
Jamaica

Destination choice and levels of satisfaction
with Jamaican All-Inclusive Hotels

Trevor A. Smith

The study seeks to uncover the most important reasons
for choosing Jamaica as a tourist destination; and to
determine satisfaction factors and levels within Jamaican
all-inclusive hotels. Factor analysis was used as the
statistical technique for analysing interrelationships
among the large number of satisfaction items and mean
scores were generated for ranking destination choice
reasons and satisfaction attributes. Additionally, the
One-Way ANOVA was used to ascertain relationships
among hotel ranking, visitor information and satisfaction
factors. The findings indicated that the weather, beach
front properties and friendly people were the top

three reasons for choosing the destination. Friendly
staff, ambience of beach front properties, service at
bars and comfortable and relaxing environment were
the most satisfying experiences; while exposure to
culture and available activities for children were least
satisfying. Six satisfaction factors were generated

and results of the One-Way ANOVA revealed that

hotel ranking and visitor information were related to
satisfaction factors. Cultural exposure, service quality
and value for money were the areas recommended

for improvement in the all-inclusive package.

Key words:destination choice, all-inclusive hotels, visitor satisfaction, Jamaica

Accommodating uncertainty and minimizing risk
Can foresighting and scenario planning provide
a more durable basis for sustainable tourism
development in the Caribbean?

K’adamawe K’nlfe

Regionally the tourism industry is a critical element in
generating high growth rates necessary for sustainable
development. Currently (at 2004 figures) this sector
contributes 4.5% of GDP directly while 14.8% of GDP

is directly or indirectly derived from the industry. The
forecasts up to 2014 suggest that the direct contributions
would approximate to 5.2% of GDP and direct/indirect



contributions to 16.5% of GDP (WTTC, 2004).
Achieving these projections is however

increasingly threatened by a number of exogenously
and endogenously determined factors that can create
shocks and discontinuities. If these factors are not
prepared for the resulting discontinuities can prevent the
region from attaining its forecasted objectives.

As the region becomes more open, the risk and
uncertainty associated with these shock factors
increases. The traditional approach to planning —
conventional Forecasting — has been inadequate in
anticipating and bolstering the planning process to
deal with these shocks. Foresighting and Scenario
planning has evolve as responses to this failure.
They accommodate uncertainty and risk through
anticipating and preparing for multiple futures.

The paper examines the usefulness of Foresighting
and Scenario planning as an alternative

and more robust approach to planning for sustainable
tourism development in the region.

Key words: foresighting, scenario planning, sustainable tourism, development, Caribbean

Book Reviews

Managing Sustainable Tourism: A Legacy for the Future
David L. Edgell, Sr., (Binghamton, New York: The Haworth Hospitality

Press, The Haworth Press, Inc., 2006. ISBN 9780789027702)

Reviewed by Tanzia S. Saunders

Department of Management Studies

University of the West Indies

Tourism and HIV/AIDS in Jamaica and The Bahamas
by lan Boxill, with Kerry-Ann Lewis, Rosemarie Frey, Paul Martin,

Denise Treasure, Wayne Bowen and Taromi Joseph

(Kingston, Jamaica: Arawak publications, 2005. ISBN 9789768189646)

Reviewed by Oniel Jones and Tanya Francis

Department of Management Studies,
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